
INDUSTRY SUB-SECTOR REPORT:  TOURISM SERVICES 
 
Summary 
 
Romania, the largest country in Southeast Europe, is a land of diverse tourist 
attractions, but underdeveloped tourism infrastructure.  Romania’s 
landscapes vary from beaches on the Black Sea coast to snow-capped 
mountains in Transylvania.  It boasts seven World Heritage sites, (please 
visit: http://whc.unesco.org/heritage.htm) and its natural beauty has recently 
been discovered by Hollywood. The Carpathian Mountains, which cut a 
swath through central Romania, provide both skiing and hiking 
opportunities.  Romania’s thirteenth-century painted monasteries, Saxon 
fortified churches, Greek and Roman ruins and many castles are popular 
destinations.  The Danube River Delta is a 4,000-square-kilometer protected 
ecosystem which hosts rare species of vegetation, birds and mammals, and is 
an increasingly popular ecotourism destination, the objective being to 
minimize impact, build environmental awareness, provide direct financial 
benefits for conservation, generate financial benefits and empowerment for 
local people, respect local culture, and support human rights. 
 
Market Overview 
 
International Tourism in Romania is currently an US$800 million industry, 
which represents an increase of 14% in comparison to 2003. Romania hosted 
over 6.6 million tourists in 2004, representing an 18% increasing over 2003, 
and the number of visitors from Western Europe and North America 
increased for the third consecutive year, as Romania continues to become an 
increasingly more attractive tourist destination. Romania offers valuable 
potential for investments in the tourism sector.  Many substantial investment 
programs are being planned or are underway, in well-known tourist areas, as 
well as in less-traveled areas, which currently lack adequate infrastructure. 
 
Market Trends 
 
Private investment in Romanian tourism is a fairly recent development, and 
as a result, the quality of services offered in all sectors is still relatively 
unacceptable and prices do not generally correspond with the services 
offered. With the establishment of the National Tourism Authority 
(http://www.romaniatourism.com/), the Ministry of Transportation, 
Construction and Tourism is taking ownership of these problems, and is 

http://www.romaniatourism.com/
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undertaking a variety of programs, at a cost of $70 million, which should 
help to alleviate the situation. There is an aggressive service quality 
enhancement program currently underway that is designed to seek foreign 
investment and expertise in privatizing hotels and resorts, the majority of 
which, even by the end of 2003 were unacceptable according to Western 
standards. Major government investment is being directed towards the 
modernization of most shipping ports on the Black Sea, with over 2.5 
million Euros earmarked for construction of new passenger terminals at the 
Port of Constanta, and in Tulcea, the doorway to Romania’s rapidly 
developing ecotourism sector. Renovation and expansion of the Otopeni 
International Airport, and the Tulcea Airport should be nearing completion 
while upgrades and the repair of existing roads, and construction of the new 
highway are ongoing, all projects requiring heavy investments. 
Market trends in Romania in the travel sector are highlighted at the two 
major sector-specific trade shows which take place twice a year, in 
Bucharest, at ROMEXPO Exhibition Center: The National Travel Fair (held 
in the Spring) and The International Travel Fair (held in the Fall). The 
organizers of these events are the associations and entities in the field, 
ANAT being the main promoter, together with ROMEXPO. 
Other important travel gatherings are the Bourse dedicated to seaside and 
Danube Delta (September) and the National Travel Bourse (October), where 
the tour operators and hotel representatives meet to sign contracts. 
 
Lodging 
 
In January 2004, the number of lodging facilities of 5, 4, 3, 2, and 1 star 
quality was 3,900.  By July 31st, 2004 that number had increased to 275,941 
(hotels, motels, etc. accounting for 58.5% of the market). Since 1989, 
lodging facilities have diversified, with new types becoming available on the 
market; including rural and agro-tourism Bed & Breakfasts (these have 
become available as a consequence of the dramatic increase in demand for a 
vacation spent in an unpolluted, natural environment), villas, bungalows, 
holiday villages, small tourist houses, and accommodations on ships. 
 
14.8% of the lodgings currently offered correspond to spa resorts, 42.4% to 
seaside resorts, 11.8% to mountain resorts, 1.2% to the Danube Delta, 16.9% 
to Bucharest and the county capitals, and 12.9% to other tourist destinations. 
 



In 2004, the lodging available in terms of the star ranking system was as 
follows: 0.9% of the rooms were 5* ranked, 3.1% were 4* ranked, 43.1% 
were 2* ranked, and 23.1 were 1* ranked. 
 
In 2003, the demand of foreign tourists, depending on the hotel rankings, 
was: 9.5% chose %8 resorts, 12.2% chose 4*, 40.2% chose 3*, 30.9% chose 
2* and 6.7 chose 1*. 
 
The total number of lodging facilities in Romania has shown a moderate yet 
continual increase from 811 units in 1999 to 886 units in 2003.  However, 
the number of rooms has decreased from 80, 247 rooms in 1999 to 79,481 
rooms in 2003, which translated into a similar pattern with regard to the 
number of beds (the ratio deceased by 1.7% in 2003 as compared to 1999).  
The evolution of this ratio is to be expected due to the upgrades some of 
Bucharest’s high capacity hotels underwent (Bucharest and Intercontinental 
hotels) and to the conversion of some hotels into offices buildings.  The 
small capacity of new hotels could make up for the decrease in the overall 
number of rooms (Class Hotel, and Herastrau Hotel). In Bucharest this 
includes 75 hotel units.  The 3* hotels account for 50.7% (38 units), 
followed at a distance by 4* hotels – 17.4% (13 units) and 2* hotels – 13.3% 
(10 units).  The 3* hotels comprise 36%  (2,183) of the total number of 
rooms and 35% (3,981) of the total number of beds, both cases representing 
the majority on the market.  The 4* hotels rank third with regard to the 
number of rooms 18.7% (1,137) and the number of beds 20.2% (2,297). 
 
Lodging in Bucharest also includes hotels (11 units with 110 rooms and 201 
beds), youth hostels (2 units with 10 rooms and 54 beds), villas (3 units with 
20 rooms and 71 beds), Bed & Breakfasts (70 units with 22 rooms and 432 
beds) and other similar types of accommodation (camping, bungalows, etc.) 
 
Competition 
 
Currently well-known hotel chains like Accor, France (Ibis-Bucharest, 
Sofitel-Bucharest), Howard Johnson-Bucharest, Best Western – US (Best 
Western Park –Bucharest, Best Western Savoy – Mamaia, Best Western 
Balvanyos, Marriott –US (Marriott Grand Hotel – Bucharest, Hilton UK 
(Athenee Palace Hilton-Bucharest), Inter Continental –UK (Inter 
Continental Bucharest) have invested heavily in upgrading the Romanian 
resorts to international standards. 
 



The Romanian hotel market is becoming more and more attractive to the 
international hotel chains, whose investments are expected to increase in the 
following years. For example there are three Golden Tulip (Holland) hotels 
and another Accor hotel in Bucharest, as well as a potential investment from 
the Sheraton chain. 
 
Accor’s Romanian strategy includes approximately 7-8 hotels located within 
major cities and tourist areas in addition to a low-priced hotel chain 
following the Etap market strategy in the European Union. 
 
In 2005, 16 new hotels will be opened to the public, 6 of which will be built 
mostly in tourist areas (the seaside, mountainside, spa).  Additionally, a 
small five star resort will be set up in the Danube Delta area. 
 
The 680 travel agencies, which comprise the membership of ANAT, have 
3,208 employees and own a total of 127 buses. The figures published by the 
National Institute of Statistics show that 15.9% more tourists bought travel 
packages in 2004 from Romanian travel agents, as compared to 2003. 
For domestic tourism, the number of tourists increased 15.9%, while 
outgoing tourism was 16%. The total number of tourists booking through 
travel agencies was 1,644 million. The domestic tourism registered 86.9%. 
In terms of overnights, Romanian tourists chose to spend their domestic 
holidays at the spas and health resorts (42.7%), the seaside (28.6%), 
mountain resorts (16.4%) and other mountainous areas (5.9%). In 2004 
travel agencies offered their services to 215,700 outgoing travelers who 
purchased more than 1,5 million nights. The choice destination in terms of 
overnight stays is Bucharest (44.1%) followed by Timi� County (8.6%) and 
Cluj County (7.5%). 84.3% of the total number of travelers chose European 
countries: Greece (20%), Turkey (12.4%), Italy (12.2%), France (6.1%) and 
Hungary (4.6%).  
 
The main travel & tourism associations and organizations include the 
National Association of Travel Agents (ANAT), the Romanian Hotel 
Industry Federation (FIHR), the Romanian Convention Bureau, the National 
Association of Rural, the Ecological and Cultural Tourism (ANTREC), the 
Employers Federation from the Romanian Tourism (FPTR) and the National 
Spas Organization (OPTBR). 
 
End Users 
 



Incoming tourism 
 
A study carried out by OMT (World Tourism Organization), based on the 
data and market analysis for those European countries that generated the 
largest part of revenue from tourism as well as the quantitative research 
conducted on foreign tourists visiting Romania is as follows: 
 
All tourist packages offered in Romanian face heavy competition in both the 
Western and European markets. 
The rival destinations offer a larger portfolio of services for all types of 
tourists. 
Romania is limited to a few resorts and a small number of hotels. 
The services offered (such as entertainment) are inferior to those offered by 
other tourist destinations like Bulgaria, Turkey, Greece or Cyprus. 
The infrastructure of roads leaves a lot to be desired. 
Romania is not an attractive tourist market from the price/quality ratio point 
of view. 
 
In 2003, the number of foreign tourists registered in lodging facilities in 
Romania was 1,105 thousand, a 19.6% decrease from the 1989 numbers.  
The tourists come from Italy – 14.6%, Germany – 13.9%, France – 8.4%, 
Hungary – 7.3%, US – 4.4%, UK –6%, Israel –5.7%, Austria –3.7%. 
Most of the foreign tourists lodged in Bucharest and the county capitals 
(71.6%).  The mountain resorts attracted 8.9%, the seaside resorts 6.1% and 
the spa resorts 3.3%.  The Danube Delta region was the preferred destination 
for 0.8% of the foreign tourists. 
 
Globalization 
 
Romania is a member of the World Tourism Organization (WTO) while all 
the major travel associations are members of the European and similar 
international organizations. The international standards for quality and 
training are implemented in Romania. Some important travel agencies and 
hotels have implemented ISO:9001 and other quality standards. 
 
Romania as a destination is being promoted along with other countries in the 
Balkan region such as Bulgaria, Greece and Turkey, through the joint efforts 
of the Balkan Federation of Travel Agencies’ Associations. 
Romanian travel organizations cooperate with associations from other 
countries, in particular those from the European Union with regard to their 



experiences, information and attitudes, including a joint statistical, 
demographic and socio-economic approach to tourist resources available in 
other countries, as well as mutual cooperation with respect to the existing 
facilities, tourist establishments, legislation, organization of the tourist trade 
by the states, developing strategy and programs and other relevant factors 
impacting the promotion of tourism.  
 
Transportation 
 
In 2001 Romanians elected to travel outside of the country by means of their 
own cars or by bus (78%), by train (10.7%), by airplane (8.37%) or by sea 
(2.3%). 
 
Romanian Traveler Profile 
 
Romanian labor law allows for up to four weeks annual vacation annually 
for employees. Romanians prefer to take two-three weeks of their vacation 
during the summer, mainly in July and August, and the remainder during 
Christmas and Easter. Romanian business activity is at its lowest peak 
during the summer when Romanian schools are on break. Summer vacation 
begins in the middle of June and runs through the second week of 
September. Romanian college students are also off from the beginning of 
July through the end of September. Several public holidays fall on a Friday 
or Monday, which represent an excellent opportunity for Romanians to 
enjoy long weekends at a winter resort, the seaside or at a European 
destination such as Paris, Rome, Istanbul, Amsterdam, Madrid, London, 
Vienna or Prague. 
 
The majority of Romanians organize their trips or at least their transportation 
through a travel agent. They are attracted to package tours and are known for 
last minute planning when traveling to overseas destinations as well as for 
domestic tourism. The Internet and media are the most important sources of 
travel information. Portions of travelers have begun utilizing the Internet to 
make reservations for air tickets and lodgings. Friends and travel guides are 
considered valuable sources or information. 
 
Regardless of whether the trip is for business or pleasure Romanians will 
always find time for shopping and eating in expensive restaurants. Popular 
tourist attractions include museums, archaeological sites, festivals and art 
exhibitions. In addition, Romanians are very interested in experiencing 



different cultures and learning about local communities. However, relaxing 
on the beach during summer holidays is always a top priority for Romanian 
vacationers with some travelers pursuing the sun and surf in exotic locations 
in the fall and winter months as well. 
 
Travel characteristics of Romanian travelers to the US (2004) 
 



Average age of travelers  38-55 
Average income of 
travelers 

US$6,000 – 30,000 a year 

Primary means of 
transportation to & from 
Romania 

By air 

Average % of nights in 
US 

10.4 

Number of tourist 
traveling to US (2004) 

126,000  

Average of trips per year 1.5 
Average of destinations 
visited 

3

Average total 
expenditures per trip 

US$250 USD/day for business travelers 
US$ 150 USD/day for leisure travelers 

Purpose of trip Business (80%) 
Leisure (20%) 

Sources of Information  National Institute for Statistics (INS), Romanian 
National Association of Travel Agencies 
(ANAT) 

Top 10 destinations New York, Los Angeles, Miami, Las Vegas, 
Washington, Chicago, Orlando, Detroit, San 
Francisco, Dallas  

Popular attractions New York, Disneyland Florida and California 
(Los Angeles), Universal Studios, Hawaii, Los 
Angeles, San Francisco, Niagara Waterfall, Las 
Vegas and the Grand Canyon. Also other theme 
parks, museums and casinos. 

Popular activities Shopping 
Events such as: Mardi Gras in New Orleans, 
Smithsonian Festival in Washington, Christmas 
shopping in New York,  
POW WOW International Travel Fair (organized 
by TIA – Tourism Industry Association), IT & 
medical Seminars  

Romanian Travel 
agencies participating in 
“Pow-Wow”
International Travel 
Show

Olimpic International Turism, Happy Tour, 
Nova Touring Turism, Micomis, Prestige Tours, 
J’Info Tours, Sava’s Travel, Sun Medair, Pan 
Olimpic Tours  
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